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1.1.1 accurately translate common scientific, technological, and
engineering terminology from English to Arabic and vice versa.

1.1.2 translate simple technical documents such as manuals,
datasheets, and product descriptions.

1.1.3 translate idiomatic and technical expressions appropriately,
maintaining the intended meaning and tone.

1.1.4 translate terms used to name tools and equipment used in
various scientific, technological, and engineering fields such as
computer’s hardware and software
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1.2.1 translate media texts such as news articles, press releases,
interviews, and editorial pieces, capturing journalistic style, tone,
and intended message.

1.2.2 Translate headlines; loglines, short extracts taken from
newspaper, journals, or magazine articles; advertising slogans form
English language into Arabic and vice versa while taking into
consideration clarity of meaning and the cultural context

Agaa glaall g A gAY () 23U Ay 5alay) dadl) 1.3

1.3.1 accurately translate common legal and diplomatic
terminology from English to Arabic and vice versa.

1.3.2 translate simple legal documents such as contracts, legal
notices, and affidavits.
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1.3.3 adapt translations to reflect cultural and legal nuances,
ensuring content is respectful and relevant for diverse audiences.

1.3.4 translate idiomatic and legal expressions appropriately,
maintaining the intended meaning and tone.

1.3.5 translate conference materials, including speeches,
presentations, and reports, ensuring they are informative and
engaging to a diverse audience.

Aol g BN 4, udaty) Aalh 1.4

1.4.1 accurately translate common hospitality and tourism
terminology from English to Arabic and vice versa.

1.4.2 translate simple texts such as guest feedback forms, menu
items, and reservation confirmations.

1.4.3 translate detailed descriptions of hotel amenities, room
features, and local attractions, maintaining clarity and accuracy.

1.4.4 adapt translations to reflect cultural nuances and expectations,
ensuring content is respectful and relevant for diverse audiences.

1.4.5 translate idiomatic expressions and colloquialisms
appropriately, maintaining the intended meaning and tone.
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1.5.1 accurately translate common business and secretarial
terminology from English to Arabic and vice versa.

1.5.2 translate simple documents such as meeting agendas, memos,
and emails.

1.5.3 translate marketing materials such as brochures,
advertisements, and social media posts, ensuring the message is
culturally appropriate and engaging.

1.5.4 translate idiomatic expressions and colloquialisms
appropriately, maintaining the intended meaning and tone.

1.5.5 translate meeting notes, minutes, translate event schedules,
itineraries, and program details ensuring all participants understand
the discussions and decisions made.
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2.1.1 take notes and organize them during listening to scientific
and technological lectures, presentations, discussions; highlighting
key points and details
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2.1.2 extract specific information from technical audio materials,
such as podcasts, webinars, and interviews.

2.1.3 listen and interpret explanations of graphs, charts, and
diagrams presented in audio-visual materials.

délaall g adey) Jilu g 4y salady) 42l 2.2

2.2.1 Examine English media & journalism content (video or pre-
recorded audio) to analyze their language features (bolding,
capitalization, formality, punctuation, abbreviation, ellipsis,
typographical features, quotation, and the use of colors) in addition
to attesting how biased/ unprejudiced messages are shaped with the
use of media and journalism language

2.2.2 Scrutinize advertising slogans to identify the employed
language devices

2.2.3 Analyze film reviews as well as loglines to identify present
key elements and features such as antagonist, protagonist, inciting
incident, the stake, central conflict, and genre

2.2.4 Summarize visual or auditory content that tackles the most
popular types of blogs and bloggers

2.2.5 Listen to excerpts from different radio stations to respond to:
which genre of radio station they belong to, targeted audience, key
audience, the language of broadcasters, the way guests and shows
are introduced and the way features, music, and news are
introduced

2.2.6 Listen to a meeting or an interview reflects on the language
used, its formality, the speaker’s attitude, how proposals and
objections are made and dealt with taking into consideration the
application of applying media analysis conventions.

2.2.7 Watch TV Ads and decode the intended message, identify the
used visuals, employed slogan, targeted audience, advertising style
and technique.

Apala glaall g A gAY () 23U Ay 5alay) dall) 2.3
2.3.1 comprehend and interpret diplomatic briefings, speeches, and
structures and jargons.

2.3.2 recognize and identify key legal concepts, ideas, and \: s
structures while listening to different legal texts, court proceedings,
seminars, meetings, and discussions.

2.3.3 take effective notes while listening to conversations and

discussions and respond effectively to questions using appropriate ,
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meetings in different legal and diplomatic contexts.
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2.4.1 listen for and identify specific details in guest requests,
reservation details, tour itineraries.

2.4.2 follow spoken instructions for hospitality procedures, such as
check-in/check-out processes, room service protocols, and tour
operators

2.4.3 listen and interpret explanations of hospitality reports, guest
feedback charts, and tourism statistics presented in audio-visual
materials.

2.4.4 listen to, understand and respond to tourist needs and
preferences accordingly

AU Sl g Jles S 4 julaiy) 43l 2.5

2.5.1 follow and comprehend instructions and explanations related
to business processes and administrative and office management
tasks.

2.5.2 take accurate and organized notes during business meetings,
presentations, and training sessions, highlighting key points and
details.

2.5.3 extract relevant information from audio materials, such as
business podcasts, webinars, and interviews.

2.5.4 respond appropriately to questions, comments, and feedback
during business interactions , client meetings and phone calls
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3.1.1 extract and summarize key information from scientific and
technical texts and articles using diagrams, charts, or mind maps to
categorize information

3.1.2 comprehend and summarize different scientific, and technical
texts such as articles, research papers, reports, experiments, and
lectures.

3.1.3 Analyze and interpret data presented in tables, graphs,
figures, extracting meaningful information

3.14 simplify technical instructions and procedures from manuals
and guides into step-by-step processes that can be easily followed
by non-expert users,

3.1.5 summarize and communicate scientific findings effectively,
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adapting the language and detail to different audiences, including
colleagues and non-specialists.

3.1.6 produce professional-quality documentation that meets the
standards of the scientific and technical community.

délaall g adey) Jilu g 4y salady) 42l 3.2

3.2.1 comprehend and summarize news articles from diverse media
sources, identifying main ideas, supporting details, and underlying
themes.

3.2.2 identify and differentiate between different genres of media
texts, including news reports, feature articles, interviews, reviews,
and multimedia content.

3.2.3 Read and examine the key elements of a pitch; genre, title,
logline, and hooks

3.2 4. Examine and identify key characteristics and elements of
real-life stories; the exposition, the plot; its rising and falling
actions, the climax, the setting, the characters, and the resolution

3.2.5 Investigate and reflecting on a project vision statement
(outline) to identify the problem statement, engaged parties, project
vision and scope, provided solutions

3.2.6 Identify and label the homepage or the website of popular
magazines, well-established journals, well- recognized newspapers
using the required vocabulary to mark each part and highlight its
function.

3.2.7 Read and analyze scenes from screenplays to show who is
involved, where does it takes place, when/ why does actions take
place, what is happening, and how do the characters feel as well as
how the targeted audience are addressed.

3.2.8 Read and edit a TV documentary to highlight the content, the
targeted audience, the author, the producer, the budget, the crew
involved.

3.2.9 Design and set up a film, meeting, photo shoot, launching or
relaunching activity schedule to assign the description of the
activity, the event that will take place, the date and time of the
activity, equipment needed, the people who are involved as well as
their responsibilities

Lala glaall g 4 g8l () £ 4y 3ulady) dadl) 3.3

3.3.1 summarize diplomatic papers, treaties, and international
agreements, emphasizing key points and implications.
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3.3.2 interpret and evaluate legal arguments presented in court
opinions, legal briefs, and legal memoranda.

3.3.3 organize the details of legal cases, including facts, issues,

rulings, and rationales, into comprehensive case briefs, showcasing

their skill in summarizing and categorizing essential legal
information.

Lol g ABAEN 4, 5daty) Aal) 3.4

3.4.1 interpret booking details, special requests, and other guest
information accurately.

3.4.2 interpret and analyze hospitality and tourism texts, travel
guides, booking details, marketing materials, etc.

3.4.3 interpret customer needs and preferences through reading
guest feedback, reviews, and requests, adapting service strategies
accordingly.

3.4.4 determine key information and main ideas from various
hospitality and tourism texts, such as brochures, guest reviews,
travel articles, business events, tourism and hospitality marketing,
etc.

3.4.5 summarize and paraphrase different hospitality and tourism
texts, research papers, case studies, marketing trends, etc.

3.4.6 illustrate cultural differences and their effect on hospitality
and tourism services by analyzing and interpreting different
international travel articles and cultural guides.

3.4.7 prioritize customer preferences through reading and
interpreting guest feedback, reviews, satisfaction surveys,
promotional materials, case studies and marketing strategies.
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3.5.1 interpret and summarize various business documents
including, market trends, reports, contracts, financial statements,
and marketing strategies and trends; highlighting main ideas,
details, and terminology.

3.5.2 Analyze and interpret different business and financial data
presented in graphs, charts, and tables, and make appropriate
business decisions.

3.5.3 arrange and organize information from business reports,
financial documents, and market analyses.

3.5.4 use SWAT analysis to summarize market and business
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reports , documents , and research
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